DMP or CDP, WTF!
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Why you are here today

Obsessed in
Acronyms and
would love to

know what DMPs
and CDPs are

Always thought
DMPs are
useless and
looking for new
ways to prove it

Know nothing
and don’t care
about this topic
but you love to
support me

Genuinely want
to know whether
you should buy a
DMP, CDP, both

or neither?



DMP: Data
Management
Platforms




Collect,
Segment
and Activate




Cookie based




3rd Party

Cookies &
Mobile
Device IDs



ANONYMOUS ONLY = NO PIl




DMP Facts

P Manage identity

Real-time Activation

Bi-directional Integration with CRM and Data Lakes




360°
customer
profiles

Smart segmentation &
Decision automated user
journeys

Real-time
Delivery cross-channel @
campaigns

CDP: Customer Data Platform




[

360°
customer
profiles

Smart segmentation &
automated user
journeys

Real-time
cross-channel
campaigns

FIRST-PARTY DATA

SECOND-PARTY DATA

THIRD-PARTY DATA

MEDIA BUYING
CONTENT
PERSONALIZATION




CDP = DMP + PIl + Marketing Automation




CDP got power
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Marketing Technology Landscape
The Martech 5000

Total Solutions 8,000

Advertising & Promotion 922

Content & Experience 1936

Social & Relationships 1953
Commerce & Sales 1314
Data 1258

Management 601

6,829 soktions

|

2017

5301 sotutions

|

2016

3874 selution

1dscape-2020-martech-5000/ for details and sources.




badade Jd o 4R

c ‘—A'v[A'\Alleo "'\( » 14""(:# L.. '."-....
PROTACON -..—

! (.VanL & e?n O P‘
ST ndicat mosoor f'STRALA'ﬁ?ﬁ?w

%gz«’i Ltl@ nadulm wﬁ"‘ p\‘v'.’.‘ 1

- R R N B LY

Vist il '?' RIAE Y
odcurve ' @ .
riin u...»s.m;mu.n

PRI ™=

{" = Saman e lgra : A~. '.  Rod
g vemt "\. 15cal-a 4 w SimenZ AIUS N

b t-lm.h’t W Ilf"u‘l'L‘._lj AN
o~ ITTA"‘II' ﬁ"PRDCT ,‘JG

E‘N@ AR}
LOTAME

.ulmunﬁt ADREAD

":‘: 05 o ?’6%&" o
‘r*rwn 4 f\‘
l‘

P -

Q“. - .4 -

o 14 LRasad - a . O u‘iut(ﬂ = > g ou.f’&.-;,\j" ito
Ot ", ';'d"“:" , r AGHLCR ° ( Rokic - Jéw : q dg”’ @ ln-"v(n-fxbg“

%e conpara il HOPONT e LINTZ nr= - ailCravy M [revmcie B
ensaght - .

L
'm‘*\.} res™ o =rd et n : :“ [Sas .row odar L
\ .lKUUﬁ.\ L ampet ity oS it ""-.'r*-‘-.'-:‘.n'..i o o < -
::.n PYRIITE (gxnruﬁjr‘mﬁ Palruiien

(PP, ‘ YERVE & -hn--ﬂw".

- netu.xix(
COSONEN oe

CDPs are growing at record speed!




CDP Industry Growth

600 o » Salesforce and Dataorama + Evergage
5.00
- - sass 205  MasterCard and SessionM
5,384 i . .

o o m 35 anl » Dun and Bradstreet and Lattice Engines
2.00 38 2,918 $1144 | i . .
E I I I 1,315. I I ses2*° u []“ | « Acquia and Agilone
' |
N B Jiiil « Arm and Treasure Data

12- 06- 12- 06- 12- 06- 12- 06- 12- 06- 12- 06- 12- 06- 12- 06- 12- 06-

16 17 17 18 18 19 16 17 17 18 18 19 16 17 17 18 18 19

Vendors Employees Funding (Smillions)

Source: Martechtoday.com




CDP Accelerators

k.

BLOCKED




Questions

| have a DMP, do | need to get a CDP?

| like a lot what | see in a CDP, shall | drop my DMP and get a CDP?

CDP sounds like an extension of my CRM, why would | need a CDP?

What is the best CDP out there?

Shall | keep my DMP?

With the rise of GCP, Azure and AWS - shall | build my own CDP?
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« CDP Institute
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